CELLULITE
DEVICES

Cellulite treatments that are minimally effective make up a

$3 billion industry. Capitalizing on patient demand, start-ups
formed by medical device veterans are now bringing scientific
and clinical rigor to the field o create sustainable advantages.

BY MARY STUART

C'J.HE‘iﬂe SCI'LI]JS, seaweed wraps, ceramic-coated neoprene
shores, and inflatable hip hoots are only some of the whacky rem-
edies that have heen tried, to no avail, an cellulite, the cotage-
cheese textured flesh that alllicts the thighs and butiocks of so many
women. S0 greal is the desire of women (men are rarely alfected) 1o
get rid of this unattractive condition, that according to some reports,
mare than $3 billion is spent on cosmeceuticals that are sometimes
minimally elfective—hut enly on some people, and certainly never
long lasting.

After having successlully achieved a revolution in facial rejuvena-
tion by the intreduction of new, non-invasive and minimally invasive
technologies such as Boiox, skin-tightening systems, and dermal fll-
ers as milder aliernatives 1o the face lill, the medical device indusiry
and the venture firms that support it are now turning their attention
o non-invasive body contouring, the next
logical step in the evolution ol the market for

There is early evidence of success in the market, wo. Two cel-
lulite treatment companies have already enjoyed successful inital
public offerings. Syneron Medical Ltd. went puhblic in 2004 with
a 5263 million markel capitalization and now has a valuation ol
HE60 million. The market cap of Cynosure Ine, has also more than
doubled in two years; its $163 million valuation at its IPO at the end
of 2005 has risen 1o $438 million,

LOW BARRIERS TO ENTRY IN CELLULITE
Cellulne, as a superlicial condition, is perhaps much more easily
addressed by non-invasive energy-based systems like lasers and ra-
diolrequency devices than is deeper fat, the much more challenging
target of companies attempting to develop alternatives Lo lipesuction
for the targeted reduction of pockeis of fa1. (This is 2 complewely
dilferent indication being pursued by companies includ-
ing LipoSonix Inc., UltraShape Lud., and Zeltig, as well

minimally invasive aesthetic procedures. 85% of women as Cynosure and Synervon, and it is not addressed in this

In particular, cellulite is an attractive Lar-
get far the developers and funders of non-

Wz like the fact that the aesthetic market
is self-pay medicine; reimbursement risk has

article. ¥ In the body-shaping market, cellulite also has the

have cellulite lowest regulatory barriers o entry, partly because there are
invasive devices lor a number of reasons. and it G“‘I’s

predicate devices on which to base regulatory clearances in
the 5100k]) pathway: the massage system called Endermole-

across all age, aie from French company LPG Systems, and two devices

been removed from the equation. Product SEIE, ﬁtﬂESS, that incorporate lasers or intense pulsed light: Syneron's

development cycle times are also shorter . VelaSmooth and TriAciive [rom Cynosure. The existing la-

than for traditional medical devices because economic beling for such devices, which are cleared for “the Lempo-

these are superficial treatments and adverse and |ifes‘ly'lﬂ rary reduction in the appearance of cellulite,” is extremely

events will show up within six months. n - tolerant of low ellicacy, and that also males it easier [or
boundaries. .

short, the regulatory path is easier, there
is no insurance to deal with, and aesthetic
practices needing 1o stay competitive in con-
sumer-driven markets are rapid adopiers ol the latest in technology
All of this makes for “a low stakes table" in device investing, says
Mitchell Levinson, CEOQ of new non-invasive [at removal company
Zeltiq Aesthetics Inc. and the former VP of RSz at skin-lightening
company Thermage Inc. “These companies don’ require the same
kind of investment that an orthopedic implant would, lor example.
Here Vs can make 10 invesiments for the price of two more serious
medical investments, and it only takes one of them o hit,” he says.
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companies to introduce new products to the market,
The most exciting thing about the potential market for
cellulite trearments, however, is s size; 85% of women
have cellulite and it cuts across all age, size, fitness, economic, and
lifestyle houndaries. Even 26-year-old Paris Hilton is rumored to
have “orange peel skin® on her thighs. Cynosure estimates the mar-

ket to be as large as 100 million patients and $500 million.

Medical aesthetic practices see cellulite as the type of problem
that brings in new kinds of clients--not just the aged seeking o erase
wrinkles, but voung people with no alternatives to treat cellulite.
This could help grow the aesthetic market in two ways: by bring-







